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https://medium.com/@sfia/soccer-participation-in-the-united-states-92f8393f6469
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Who?

Why?

Where?

Segments/ audiences

What do we know about them?

How can we usefully group them?

Needs/ value/ message

Why do players sign up?

Why else might players sign up?

Owned, earned, paid media

How to integrate & amplify the message?

How do we move them closer to signing up?
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https://www.hhs.gov/ash/oah/facts-and-stats/day-in-the-life/index.html#time
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https://www.bls.gov/charts/american-time-use/activity-leisure.htm
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Sport participation motives 

Achievement & status


Physical fitness


Team affiliation & spirit


Friendship


Fun & excitement


Competition & performance


Skill development


Being active
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Top of the 
funnel

Middle of 
the funnel

Bottom of 
the funnel

Discovery & awareness 

Search engine optimization

Paid & earned media platforms


Community engagement

Consideration & evaluation 

Content marketing

Owned media platforms


Guides/catalogues

Public relations

Conversion & acquisition 
Reference groups

Direct marketing


Events
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http://
www.pewinternet.org/

fact-sheet/social-
media/
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1k-1.5k

Concord, CA

Parents of child
6-8 years
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What do we 
know about 

them?

What 
message 

would work 
best?

How can we 
best reach 

them?

What 
frequency or 
plan would 

help?


